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Abstract. Many cities and resorts have become more aware of Muslim visitors recently and have
accordingly been striving, in one way or another, to accommodate these travellers. Despite its increasing
relevance, the implementation of Shariah-compliant practices in various Muslim-friendly tourism
destinations remains uneven and complex. This review primarily seeks to determine the main challenges
faced in adopting Shariah-compliant methods within Muslim-friendly tourism locations from a global
viewpoint. This research paper is framed based on a narrative review methodology evaluating and
combining the pre-existing research about Shariah-compliant practices' introduction obstacles in the
Muslim-friendly tourism category. The results show several implementation challenges of shariah-
compliant practices in Muslim-friendly tourism destinations from a global perspective, including: (a)
inconsistent interpretation of shariah standards across regions; (b) high costs and resource constraints for
small and medium-sized enterprises (SMEs); (c) cultural resistance and lack of awareness among local
staff and communities; (d) regulatory and policy gaps in non-Muslim-majority countries; and (e)
perception of exclusivity deterring broader market appeal. In conclusion, this study demonstrates that the
implementation of Shariah-compliant practices in Muslim-friendly tourism destinations is shaped by a
combination of regulatory inconsistencies, resource constraints, cultural resistance, and market perception
challenges.

Keywords: Muslim-friendly tourism, shariah-compliant practices, halal tourism challenges, destination
governance, inclusive tourism

Introduction

Many cities and resorts have become more aware of Muslim visitors recently and
have accordingly been striving, in one way or another, to accommodate these travellers
(Tumiran et al., 2025). This rising segment of tourists places the strongest emphasis on
amenities and services that comply with Shariah principles, which include the freedom
of halal food, the presence of prayer rooms, the provision of modest open spaces, and
the application of moral and ethical treatment to visitors. Muslim-friendly tourism,
therefore, is no longer a small-scale market but an important part of a destination’s
development that paves the way for economic gain, cultural sharing, and the
institutionalisation of an inclusive tourism practice (Estikowati et al., 2025). The rise of
the Muslim-friendly tourism sector reflects a significant shift in the tourism industry, as
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consumers' purchasing decisions are increasingly influenced by their values, not just the
products they desire.

Despite its increasing relevance, the implementation of Shariah-compliant practices
in various Muslim-friendly tourism destinations remains uneven and complex. The main
obstacles that need to be addressed include variations in interpretations of Shariah,
uncoordinated certification standards, limited support from institutions, and, to a lesser
but still significant extent, culturally related reasons in non-Islamic countries
(Kamarudin et al., 2025). On the other hand, resources and practicalities will be the
hurdles for small and medium-sized tourism companies if they decide to go full Shariah
compliant (Fathoni et al., 2025). These problems not only disrupt the uniformity of the
services and the confidence of the travellers; they also create an impression of
exclusivity that, in turn, reduces the appeal of the destination to a wider market.
Therefore, the lack of integrated regulatory frameworks and all-out implementation of
the Accessibility Legislation Act are still the barriers to the sustainable growth of
Muslim-friendly tourism on a global level.

This review primarily seeks to determine the main challenges faced in adopting
Shariah-compliant methods within Muslim-friendly tourism locations from a global
viewpoint. Meanwhile, the study will enhance understanding of the factors of
implementation by amalgamating the existing academic sources (Abdullah et al., 2025;
Adinugraha, 2025). As a result, the findings will provide a foundation for more efficient
governance, training, and marketing strategies, benefiting policymakers, destination
managers, and tourism practitioners. Furthermore, the academic world will benefit, as
the study will create a more exhaustive literature with the support of more integrated
and all-encompassing models of Muslim-friendly tourism.

Review of past research

The rising fame of Muslim-friendly tourism (MFT) as a market segment has made
many areas all over the world adopt practices that are in line with the Shariah principles.
As a result of this, MFT has not only turned out to be an economic opportunity but also
a medium for cultural exchange and the promotion of ethical tourism standards.
Furthermore, this trend reveals the increasing longings of Muslim travellers for services
that match their religious values while satisfying their quality and convenience
requirements. Although MFT is a potentially powerful sector, critical issues must still
be addressed to make halal tourism more accessible and widely accepted. The team of
Juliana et al. (2023) has pointed out the lack of uniformity in the legislation field as the
main reason why the halal tourism industry is not evolving the same way universally.
Thus, these challenges need to be tackled, and a coherent and dependable global market
for halal tourism should be created. The ever-increasing number of studies on MFT
demonstrates the need for comprehensive research that can guide policymakers and
industry players in developing effective strategies. One of the prime challenges that the
sector of Muslim-friendly tourism is facing today is the absence of worldwide-certified
halal licensing across different areas. This diversity might mislead travellers about what
they should perceive as halal-friendly services. The work of Juliana et al. (2023) shows
that the non-existence of universal standards restricts the application of Halal tourism
products that will naturally target different market segments can be very effective.
Therefore, it is essential to establish a uniform halal certification process that is suitable
for the market, ensuring the authenticity of their services, as argued by Mazlan et al.
(2023). In the absence of a consistent system, destinations would struggle to be trusted

QUANTUM JOURNAL OF SOCIAL SCIENCES AND HUMANITIES 7(2): 95-105.
elSSN: 2716-6481
https://doi.org/10.55197/qjssh.v7i2.1097



Yahya et al.: Assessing the implementation challenges of Shariah-compliant in Muslim-friendly tourism destinations: A global
perspective.
-97 -

by Muslim tourists, and this, in turn, would mean a limitation of the travel market.
Consequently, having the same standards of certification extended worldwide is not
only good for the traveler's confidence but also for promoting halal tourism, which is
recognised globally as a potential lodging and entertainment contribution that deserves
much trust and acceptance.

One more obstacle that seriously jeopardises the implementation of Shariah-
compliant practices is the difference in cultural viewpoints regarding halal tourism.
Many non-Muslim destinations are wary of fully adopting halal principles, fearing they
may be exclusive and disrupt visitor flow. Chang and Amalina (2026) suggest that
promoting halal-friendly services not only directly addresses the needs of Muslim
tourists but also fosters intercultural understanding and tolerance in areas where Islam is
not the dominant culture. Therefore, fostering a common understanding and increasing
awareness in host communities through inclusive and transparent marketing is one way
to reduce negative prejudices and promote a more holistically open-minded tourism
strategy. Furthermore, the literature highlights that if there is a lot of collaboration
among local authorities, tourism operators, and Muslim travel organisations, then all the
cultural aspects and operational practices will be ethically balanced. MFT's operational
aspects, such as appropriate infrastructure and trained personnel, create another layer of
complexity. According to the Madnasir and Cahyani (2024) study, Indonesia is one of
the countries that work towards the tourism competitiveness improvement through the
betterment of the infrastructure and the quality of human resources in the tourism
sector/field. Still, many of the hotels that are Muslim-friendly face the issues of the
ignorance/poor understanding and linguistic barrier among the staff when it comes to
Islamic tourism, resulting in inconsistencies in customer experiences, as per Mazlan et
al. (2023). Therefore, we need to invest a substantial amount in training programmes to
ensure that service providers understand the needs of Muslim travellers. Moreover,
operational research shows that service modernisation and employee participation
strategies are crucial factors in sustaining service similarity across distant areas.

The long-term prosperity of Muslim-friendly tourism efforts heavily relies on
economic sustainability. According to Ali et al. (2022), the management of sustainable
facilities in MFT should not only be concerned with aspects of economy, culture, and
religion but also be considered contributing in a multifaceted way to the development of
the local community. Sustainable practices must be implemented to ensure that these
locations serve as destinations not only for Muslim tourists but also for local
communities, allowing them to benefit and helping to offset the economic inequalities
often caused by tourism development, particularly in areas that financially depend on
the sector. Additionally, involving the community in the planning and decision-making
process can simultaneously lead to increased social legitimacy and economic resilience.
Furthermore, the adoption of technology is among the central factors helping take
sustainability to the next level, thus making it possible for destinations to make the best
use of existing resources and provide services more effectively. The incorporation of
technology into MFT brings with it a major prospect and problem. In the study,
Suhartanto et al. (2025) claim that technology can be used to create more immersive and
culturally sensitive travel experiences for young Muslim travellers and that through the
technology, travellers can be provided access to halal products. What is more, the
inconsistency in the application of technology across different regions is identified as a
pitfall in fully taking advantage of its advantages in MFT. A result of the study is that
destinations have to introduce a new generation of technology that has been designed to
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specifically meet the needs of cultural and religious travellers in order to improve the
overall experience of the target audience. Furthermore, the use of digital platforms for
the dissemination of information and online halal certification verification can be a
factor that increases transparency and trust. Ultimately, combining technology
innovation, training, and standardisation with an intelligence approach can significantly
enhance the efficiency and appeal of Muslim-friendly tourism.

In simple terms, one could argue that, while there is a substantial opportunity for
growth in the Muslim-friendly tourism sector due to rising global interest, there are still
challenges to address, including standardisation, cultural acceptance, infrastructure
development, economic sustainability, and technological integration. The steps that
should be taken to standardise halal certification, become familiar with the culture,
invest in infrastructure, and enter the technological field can transform polyester into the
wool of Shariah-compliant tourism practices. Additionally, policymakers can establish a
target that incorporates input from various sectors, including government, business, and
society, to ensure that tourism development benefits both the industry and satisfies the
needs of locals and tourists. In summary, issues that affect multiple stakeholders should
be addressed in a way that not only grows the market but also establishes a long-lasting
and welcoming environment for both Muslims and non-Muslims who enjoy the area.

Materials and Methods

This research paper is framed based on a narrative review methodology evaluating
and combining the pre-existing research about Shariah-compliant practices' introduction
obstacles in the Muslim-friendly tourism category. The literature that is relevant to the
topic was determined by using such keywords as “Muslim-friendly tourism”, “Shariah-
compliant practices”, “halal tourism challenges”, “destination governance”, and
“inclusive tourism”. We conducted an exhaustive search of the literature in academic
databases such as Scopus, Web of Science, and Google Scholar and selected publisher
platforms. The process of the review entailed at the beginning the selection of titles and
abstracts depending on the topic covered, then the evaluation of the full text of the
articles for reoccurrence of themes, patterns, and conceptual inputs. The choice of a
narrative review was based on its pliability to the inclusion of different theoretical
frameworks and contextual evidence, which is mainly appropriate for the examination
of the challenging, multi-dimensional, and constantly changing aspects whose locations
vary in terms of geographical and cultural landscapes.

Results and Discussion

The results show several implementation challenges of shariah-compliant practices in
Muslim-friendly tourism destinations from a global perspective, including: (a)
inconsistent interpretation of shariah standards across regions; (b) high costs and
resource constraints for small and medium-sized enterprises (SMEs); (c) cultural
resistance and lack of awareness among local staff and communities; (d) regulatory and
policy gaps in non-Muslim-majority countries; and (e) perception of exclusivity
deterring broader market appeal.

Inconsistent interpretation of shariah standards across regions
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It was found in the study that a key challenge was the lack of a common
understanding and accepted definition of what constitutes Shariah-compliant practices
in the tourism sector. Individual service providers and consumers are uncertain about
what the standards are when there is such a consensus vacuum. That is why it is
challenging for the stakeholders to lay down specific operational benchmarks that could
be uniformly applied all over the world. Therefore, in the Middle East, for example,
countries such as the UAE and Saudi Arabia opt for stricter measures, while Southeast
Asian nations like Malaysia and Indonesia impose them less and interpret them in a way
that is adapted to the respective context. As a result, faithfulness to guidelines not only
differs with users, it adds to the credibility of Muslim-orientated tourism, as visitors
may detect reduced levels of compliance in even the same region. Shi et al. (2025)
argue that such discrepancies can seriously impact the deciding of choice of
international Muslim tourists when it comes to their travels. The introduction of
Shariah-compliant practices in the field of Muslim-friendly tourism is, in the main,
argumentative due to the different interpretations of Shariah rules in one and the same
region. Moreover, country-specific economic development methods and rules, together
with regulatory constraints, augment it, as every state ultimately puts its progress and
cultural norms as the priority. As an example of this, though Malaysia’s innovation-
based regime is different from the conservative yet still modernising structures of the
Gulf Cooperation Council, a fact that not only discloses but also highlights the varying
gaps in harmonisation and compliance present in the tourism sector, and this was the
key point made by Shi et al. (2025). Therefore, if the standards are not unified, service
quality from providers may suffer, and customers may become uncertain about the
authenticity of Shariah-compliant facilities.

Also, the surge in the number of leisure facilities that are Shariah-compliant is being
crowned by the halal tourism business rise, and one of its success indicators is
Indonesia’s redirection of development that transmutes it into a straightforward halal
This shift positions Indonesia as a leading destination for halal tourism, according to
Wijaya et al. (2025). The country’s proactive shift represents the first in the world to
have a strategic focus on policies and infrastructure in the halal tourism sector and the
corresponding investments, raising the global halal tourism market share significantly.
Regional discrepancies, however, may lead to differing interpretations of genuine
adherence to Shariah, which complicates the attraction of Muslim-friendly tourism
markets worldwide, as discussed by both Shi et al. (2025) and Wijaya et al. (2025). As a
result, the conversation between the different countries should be much deeper and
more open so that they can create standards that everybody will adhere to that, on the
one hand, reflect the local cultural perspectives and, on the other hand, satisfy the global
requirements.

High costs and resource constraints for small and medium-sized enterprises (SMES)

For small and medium-sized firms (SMESs) that are in places where Muslims are not
the majority, such as Japan, South Korea, and Europe, introducing halal certification,
prayer facilities, gender-segregated amenities, and alcohol-free environments incurs
significant financial costs. As a result, a significant number of operators experienced the
obtaining and keeping of halal certification as a financial burden that made them partly
compliant and less than fully Muslim-friendly. This partial compliance negatively
impacts not only the consistency of the services provided but also the perception of the
location as a welcoming and high-quality Muslim-friendly destination for tourists.
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Another issue is that SMEs almost always consider employee training and Shariah
compliance to be difficult; for these reasons, they struggle with operations. Despite the
market's demand for Muslim-friendly services, the financial challenges and operational
difficulties at the micro-level prevent SMEs from strictly adhering to halal standards
(Chugh et al., 2024). Several obstacles impede the smooth integration of Shariah-
compliant practices within small and medium-sized enterprises, particularly in the
tourism industry, where these enterprises are primarily guided by Muslim principles. In
the case of SMEs, the primary obstacles have been the cost factor and the availability of
resources. These enterprises too often show an inability to take up formal legal
arrangements because of the associated costs and complications. This problem gets even
worse where institutional differences exist in cross-border contexts, thereby elevating
the costs, complexity, and risk of doing business, as supported by Chugh et al. (2024) as
well as Kahiya and Butler (2022). So, many SMEs are hesitant to negotiate contracts
and prefer informal "handshake" deals, which can be risky for the firm and the industry.
Additionally, without the proper and formal contractual arrangements, the question of
trust building does not just come up but also greatly affects SMEs' global partnership
quest, thus limiting their capability to develop further.

Furthermore, the halal tourism market, projected to be worth US$365 billion in 2032,
not only represents a new industry but also places pressure on small and medium-sized
enterprises to respond to regulatory and operational requirements. This trend is
becoming increasingly evident, as stated by Abdul Shukor and Kattiyapornpong (2024).
However, their limited financial resources are preventing them from fully embracing
Shariah-compliant practices, which could lead to missed opportunities for growth and
competitiveness in their businesses, as noted by Suban et al. (2023). The risk that SMEs
not meeting the standards might lose customers to large-scale operators with their full-
fledged resources and capabilities is also present. Thus, the availability of resources is a
challenge not only for the continued operation of SMEs but also for transforming
resource constraints into an advantage in the growing halal tourism sector.

Cultural resistance and lack of awareness among local staff and communities

Tourist resorts located in the Spoil Peninsula, Spain, and Great Britain have not
entirely aligned with the principles of Shariah Law and have occasionally shown subtle
cultural defiance on the issue. The areas failed to properly implement the entire training
programme, which included lectures, demonstrations, and individual assignments,
because local people were often uninformed about or opposed to Islamic laws, partly
due to their values. For example, in terms of food, there were instances of poor handling
practices, and the designated rooms for prayer and ablution were not secure for guests,
leading to punitive consequences. The repercussions included dissatisfaction among
some Muslims and a decrease in trust due to the standards with which the area was
accredited. Moreover, the absence of a training framework that is sensitive to the local
culture results in a subconscious rejection of imposed practices, which in turn increases
the likelihood of non-compliance. The policy made by the authorities and the actual
work done by the employees in direct contact are in fact in opposition, and the latter is
being influenced by the former. That is precisely why the need for more qualified staff
and improved cultural awareness pops out as a root factor of a successful Muslim-
friendly tourism operation. In a broader sense, the promotion of Shariah-compliant
practices within Muslim-friendly tourist destinations is generally hampered by the
reluctance of local people to accept change and the lack of awareness of native
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employees and communities. According to Quang et al. (2023), one major obstacle is
the fragile or nonexistent link between local populations and the tourism projects
planned and executed, which results in a lack of interest and low awareness of the
cultural impacts of the tourism policies. To add further, Quang et al. (2023) point to the
problems of manpower and the absence of any machinery for the coordination of the
different parties as the key shortcomings that reinforce the cultural barriers and curtail
efforts by the community to play a more active role. Hence, community engagement
merely turns out to be on the surface, which is a threat to the sustainability of the
Shariah-compliant tourism initiatives.

In the case of edu-tourism, there are multiple instances where tourists and residents
have differing expectations regarding Muslim-friendly practices, which creates
challenges for both groups. The goal is to communicate this effectively. This is the
rationale behind Che Haron et al. (2024) research, which argues that there should be
new and better policy frameworks that can promote the active involvement by the local
community can also promote tourist development in accordance with Islamic
guidelines. By doing this, the educational sector will play a stronger role, as targeted
initiatives designed to change locals' perceptions, gradually reduce cultural resistance,
and widen the acceptability of Shariah-compliant practices can be more effective;
furthermore, the collective effort of all involved parties will be key to successfully
transforming current Muslim-friendly tourism development in various cultural and
social contexts into more profitable businesses.

Regulatory and policy gaps in non-Muslim-majority countries

Research findings show that a significant number of Muslim-friendly attractions
located beyond the Islamic world do not have governmental support or adequate
directives to advance the development of Shariah-compliant tourism. This
fragmentation makes achieving unified progress more challenging, as the private sector
primarily drives these initiatives with minimal coordinated public effort.
Correspondingly, the absence of a leading state throughout the process is unfavourable
to standardisation and limits the spread of Muslim-friendly tourism services among
destinations. Furthermore, the market-driven initiation usually focuses on profit over the
religious aspect, resulting in inconsistent service quality and authenticity. Thus, the lack
of commitment from any firm or institution implies a policy disagreement regarding
Muslim-friendly tourism in national tourism development. The task of implementing
Shariah-compliant practices in Muslim-friendly tourism destinations in countries where
Muslims are not in the majority is accompanied by significant regulatory and policy
challenges. As highlighted by Marlinda et al. (2021), South Korea, Singapore, and
Thailand are among the countries that have recently adopted halal tourism policies in an
effort to attract and grow their tourism industry for Muslim tourists. Despite these
efforts, the adoption of policies is often more of a symbolic act than structural change,
and the tools for enforcement at the operational level are limited. Further, this issue is
interwoven with other issues, as the lack of a consistent and supportive regulatory
environment in various jurisdictions does not allow the full integration of the practices,
i.e., one that would harmoniously juxtapose halal standards with international trade
laws. It might even result in non-tariff barriers, as raised by Yuanitasari et al. (2025).

A significant increase in halal tourism in Japan is being noticed, and the link between
government assistance and making these services economically viable is still weak,
according to Pratama (2022). Consequently, the lack of a common strategy may limit
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the sustainability of the market in the long term and weaken Japan's position in the
tourist industry for Muslim-friendly countries. In addition, Kanaha and Kurniawan
(2025) show that the government has been working to establish Shariah-compliant
facilities, yet the efforts are uncoordinated and regulatory approaches are inconsistent.
This situation calls for urgent action to address these fundamental issues and catalyse
inclusive and sustainable tourism development.

Perception of exclusivity deterring broader market appeal

One of the main problems found was when destination marketers feared that the
tourism sector would put off non-Muslims by putting too much emphasis on being
Shariah-compliant. These issues could eventually result in a fall in the overall
competitiveness of the destination. Through the lens of marketers, the signs of halal
labelling in the market were regarded not as all-encompassing but as out of place; thus,
the formation of strategies for segmentation in culturally pluralistic tourism markets is
very difficult. Marketing efforts tend to focus on promoting the virtues of fairness and
the diversity of cultures that can be embraced, rather than making explicit references to
religion. As a result, many destination areas, for example, underwent delicate
negotiations in branding, taking extreme care to avoid being perceived as exclusive or
religious hubs. Many other destinations reported adopting a balanced approach by
promoting Muslim-friendly facilities while maintaining an inclusive image, resulting in
subtle or even unannounced marketing of halal attributes. Muslim-friendly tourism must
always follow Shariah law, but its implementation may limit the market due to its
exclusivity. Kamarudin et al. (2025) argue that the focus on certain halal certifications is
the most significant problem, because some prospective customers regard them as
narrow and disadvantageous. Furthermore, this view could significantly influence the
formation of destination images even before travel plans are set, hence restricting the
possible market and the mix of visitors. In another example, Adiba and Nasrulloh
(2021) prove that the hospitality that is set aside for Muslim tourists in terms of service
standards and facilities may inadvertently mean the non-Muslim will think and feel that
the place is not for him/her, thus creating a loss in terms of tourism revenue and
different cultural interaction opportunities.

Exclusivity, nonetheless, can be an issue when promoting inclusive tourism in a
broader context of social implications. This situation arises because the sponsors of
intercultural understanding and respect largely advocate for the expansion of the market
size. Alongside and developing this point, Chang and Amalina (2026) stated that with
the help of inclusive narratives, Muslim-friendly services could be more naturally linked
with the values than with the identity issues. It also seems that aligning this concept will
enhance the value of tourist purchases by associating halal with ethics, health, and high
quality rather than solely with religious traditions. Moreover, Kamarudin et al. (2025)
argue that beyond the traditional boundaries, a much broader halal market will emerge,
and the introduction of Shariah compliance within the tourism sector will foster greater
inclusivity and attract a more diverse clientele with various cultural backgrounds. Such
an outcome would mean that adhering to Islamic rules of behaviour during the tour
would significantly increase benefits while also allowing tourists to experience visiting
a 100% Halal place; thus, it serves as a win-win solution for stakeholders.
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Conclusion

In conclusion, this study demonstrates that the implementation of Shariah-compliant
practices in Muslim-friendly tourism destinations is shaped by a combination of
regulatory inconsistencies, resource constraints, cultural resistance, and market
perception challenges. While Shariah compliance offers significant potential for
enhancing destination credibility and inclusivity, its effectiveness is constrained by
fragmented standards and uneven institutional support, particularly in non-Muslim-
majority contexts. Addressing these challenges requires coordinated policy frameworks,
capacity-building initiatives, and inclusive branding strategies that balance religious
compliance with universal appeal. For future research, empirical studies examining
stakeholder perceptions across different regions are recommended, alongside
comparative analyses of policy-driven and market-driven implementation models.
Further exploration of technology-enabled solutions and adaptive certification
frameworks may also offer advantageous advice for advancing sustainable and globally
accepted Muslim-friendly tourism practices.
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